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e Learn and know how to conduct seafood market research, put together and execute a
marketing management plan that will optimally place a seafood product with highest
return, and identify resources that can help a seafood business market their products
(e.g. Alaska Seafood Marketing Institute).

The students of this class will have the opportunity to listen and ask questions with



Point and percentage values for each evaluation are as follows:

Component Points Percent Total
Homework 250 25%
Mid-Term Exam 250 25%

Final Exam 250 25%

Term Project/Presentation 250 25%

Total 1000 100%

Homework Assignment

There will be 5 homework assignments. Each assignment is worth 50 points. All
homework assignments are due by e-mail to me no later than 5PM one week after it is
assigned. For example, if the homework set is assigned Tuesday, Oct 7, it is due no later
than 5PM Oct 14 to my e-mail account. Late assignments will not be accepted and your
missed work will be assigned a zero score. It is your responsibility to contact me at least
three days before the assignment due date if you cannot turn it in due to a legitimate
reason.

The homework assignments will not only assist you in understanding how to operate a
seafood business but also assist you in developing critical thinking to identify






Course Outline

Topic Date Readings
INTRODUCTION

The Concept of Profit and the Profit Triangle Sep 04 Readings

Alaska Seafood in the Global Market Place Sep 09 Kotler, Ch 19; Readings

THE SEAFOOD BUSINESS PLAN
Why Planning? Components of a Business Plan Sep 11








